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Special Feature : Issues of Legal Entity from the Perspective of Cultural and Arts Organizations

Issues of the New Public Interest Corporation System T. Amemiya

Issues of Legal Entity from the Perspective of Cultural and Arts Organizations:
How should Cultural and Arts Organizations be depicted in the first place? N. Yoneya

80 years since the Founding of the Gunkyo, and it will continue to be Y. Ueno

Nonprofit Corporation Supporting the "New Public Commons" and Mechanisms for
Sustainability —the Case of BEPPU PROJECT— Y. Asakura

Japanese Drum Performing Arts Group SHIDARA that takes root in the community
beyond Profit and Nonprofit C. Takashima

Paper

An Analysis of the Cultural Industries in Imperial Japan: Correspondence Education
and Management Structures of the Nanga Appreciation Society A.lde

Research

An Examination of the Bridging Function Between “Inside” and “Outside” of Intermediary
Organizations in the Arita Ware Production District: A Case Study of the Cooperative of Arita
Ceramics Wholesale Commercial Park (Arita Serd) Xu Dongyi

Book Review

Ei Kisei, Arts and Culture as Human Security, Bigaku Shuppan, 2025 K. Noda

Shimizu Maho, Content Tourism Theory I : Tourist Behavior Why We Travel to Storyworlds,
SUIYOSHA Publishing Inc., 2025 K. Maki
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